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Business and Finance

O il settled above $70 for the 
first time, rising to a Nymex 

record of $70.40 a barrel. The 
price run-up has come despite 
high U.S. inventories, spurred 
by a rush of investor funds into 
oil markets. The Dow industri-
als slid 6.08 points to 10875.59 
on fears high oil prices will sap 
growth. Bonds rose after weak 
housing-market news. Gold 
leapt to a 25-year high of $615.40 
an ounce. A1, C1, D1 and D2

*      *      *
n The decision to prosecute 
Brocade for fraud in ongoing 
options inquiry signals the start 
of criminalization of a scandal 
that now envelopes 60 compa-
nies.  A3

*      *      *
n Bernanke said inflation is 
coming under control, hinting 
that interest-rate increases 
could come to a halt soon after 2 
1/2 years.  A3

*      *      *
n U.S. energy infrastructure  
has been weakened by years of 
underinvestment, the BP deci-
sion to suspend production at 
Prudhoe Bay shows.  A4

*      *      *
n Hewlett-Packard returned 
to the acquisition trail, for first 
time since Hurd became CEO, in 
what analysts expect will be a 
pattern of smaller software pur-
chases. A5 

*      *      *
n Cardinal Health named a P&G 
official to succeed its founder as 
CEO. Separately, P&G announced 
a major executive reshuffling. A6

*      *      *
n Tyco agreed to pay $50 mil-
lion to settle SEC charges that 
it engaged in accounting fraud 
and violated antibribery laws 
under Dennis Kozlowski. A9

*      *      *
n Railroads and their custom-
ers are at odds over fuel sur-
charges that have been climbing 
much faster than diesel-fuel 
costs. A10

*      *      *
n IBM reports its earnings 
today, as investors and analysts 
await the results of CEO Palmi-
sano’s shake-up at the computer 
giant. A11

*      *      *
n Wendy’s CEO Jack Schuessler 
stepped down in a management 
shuffle, amid concerns that the 
chain has fallen behind rivals 
such as Pizza Hut. B2

*      *      *
n Knight Ridder’s profit slid 
53%, burdened by expenses asso-
ciated with its sale to McClatchy 
and lackluster ad spending. B3

*      *      *
n Prosecutors challenged 
Skilling’s explanation for selling 
Enron stock as they began their 
cross-examination of the ex-
president. 

*      *      *
n Lone Star offered to donate 
$104 million to South Korea as 
it moved to quell outrage over a 
$4.5 billion windfall from a bank 
sale. B6

*      *      *
n Nasdaq disclosed that it 
agreed to borrow $1.93 billion 
from Bank of America to help 

n Israel bombing tests the Pales-
tinian Hamas government. 

The suicide attack at a crowded 
Tel Aviv restaurant during Pass-
over left nine dead and dozens 
wounded in the first attack inside 
Israel since Hamas took control 
in the territories. Islamic Jihad 
claimed responsibility; Hamas, 
which has maintained its own 
truce with Israel, called the bomb-
ing an act of self-defense to Israeli 
aggression. Israel said it would 
hold Hamas responsible and was 
weighing a response. Hours after 
the attack, Israeli aircraft hit an 
empty Gaza factory suspected of 
making rockets. A1, C1, D1 and D2

The U.S. asked Qatar to clarify 
details of $50 million it pledged 
to the Palestinian government. 

*      *      *
n U.S. troops faced coordinated 
Iraqi insurgent strikes in Baghdad 
and Ramadi. April’s U.S. toll so 
far has reversed a recent decline. 
Meanwhile, Saddam Hussein de-
manded experts verify his signa-
ture on Shiite execution orders. A4

*      *      *
n The new White House chief 
of staff told aides to expect staff 
changes to “refresh and re-ener-
gize” the team. Bolten said anyone 
thinking of leaving should go now. 
His old job may be filled this week.

*      *      * 
n An osteoporosis drug cuts the 
risk of breast cancer with fewer 
side effects than current standby 
tamoxifen, according to a study. C5

*      *      *
n Bush plans to urge China's Hu 
at their meeting Thursday to step 
up pressure on both Iran and North 
Korea to end nuclear standoffs.

*      *      *
n Iran’s leader drew some skepti-
cism from experts over his claim 
Iran is testing centrifuges that can 
speed up uranium enrichment. D3

*      *      *
n Nepal forces opened fire on gov-
ernment protesters, killing one, as 
King Gyanendra faces a crisis that 
has left cities short of food. 

*      *      *
n Somalia granted the U.S. Navy 
per mission to patrol coastal waters 
to combat piracy and help the coun-
try form a coast guard. 

*      *      *
n Chad backed off threats to expel 
Sudanese refugees and shut off oil 
output after the U.S. offered to medi-
ate a dispute with the World Bank.

*      *      *
n A Mexico bus crash killed  67 
when it ran through a guardrail and 
fell into a ravine on its return from 
Easter services in Guadalajara.

*      *      *
n Ex-Illinois Governor Ryan was 
convicted on all charges in a corrup-
tion case. He faces up to 20 years in 
prison on racketeering alone. A7

*      *      *
n The Supreme Court heard argu-
ments on shielding workers from 
employer retaliation for filing bias 
complaints. B8

*      *      *
n Two Gulf Coast newspapers 
won Pulitzer Prizes for coverage of 
Katrina. Applicants could submit 
online material for the first time. A9

*      *      *
n Moussaoui’s childhood  and time 
in orphanages were the focus of trial 
testimony. The defense is expected 
to wrap up its case this week. 

*      *      *
n A TSA hiring change left some 
airports short-staffed, raising 
fears of long lines at security 
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New, Deep-Water Well 
Boosts U.S. Reserves; 
A Bonanza for Chevron
By Russell Gold 

The oil industry is on the verge of 
cracking open a deep-water region 
in the Gulf of Mexico that could be-
come the nation’s biggest new domes-
tic source of oil since the discovery of 
Alaska’s North Slope more than a gen-
eration ago.

Chevron Corp. and partners Dev-
on Energy Corp. and Statoil ASA an-
nounced today the first successful oil 
production from the region, a 300-mile-
wide swath of the Gulf that lies below 
miles of water and deep within a bed of 
ancient rocks geologists call the lower 
tertiary. The company said the well sus-
tained a flow rate of more than 6,000 
barrels of crude oil a day during the 
production test.

The test paves the way for the devel-
opment of the three partners’ Jack field, 
located 270 miles southwest of New Or-
leans, and ultimately for dozens of com-
parable discoveries under federal lease 

to companies that include Anadarko Pe-
troleum Corp., Petróleo Brasileiro SA, 
Exxon Mobil Corp., BP PLC and Royal 
Dutch Shell PLC.

Chevron and Devon officials esti-

mate that the recent discoveries in the 
Gulf of Mexico’s lower-tertiary forma-
tions hold more than three billion bar-
rels’ and perhaps as much as 15 billion 

SOUTH SLOPE 

Oil Find Will Spur Industry Change

By Reed Albergotti

Bernice and Joe Collins have been 
among the most loyal fans of their 
grandson, Jerry Brock Jr., in his youth-
hockey league in Brighton, Mich. But 
this fall, they are boycotting his games. 
His team spends so much time in the 
penalty box that his grandparents say 
it’s pointless to attend.

When the National Hockey League 
revamped its rules and policies last 
year, the idea was to speed up play and 
make games more exciting for fans. But 
in the nation’s youth leagues, enforc-
ing the rules has actually slowed things 
down and landed many more kids in 
the penalty box. In trying to mimic the 
NHL, USA Hockey, the organization that 
oversees amateur hockey for 370,000 
players from ages six to 17, has run into 
an epidemic of players cooling their 
skates for holding, hooking and other 

infractions.
In some leagues, 

games are see-
ing four times the 
number of penal-
ties typically called 
last season. The re-
sult, in many plac-
es, is frustrated 
players, irate par-
ents and coaches 
getting booted 
from games.

On the first day 
of this year’s Jr. 

Sharks Labor Day Kickoff Tournament 
in San Jose, Calif., which draws elite 
teams from as far away as Alaska and 
Texas, more than a dozen coaches had 
to sit out a game because their teams 
netted too many penalties. Games were 
punctuated by parents yelling obsceni-
ties from the stands.

It isn’t that teams have gotten more 
thuggish. Instead, referees are being 
asked to blow the whistle on tactics 
that have long been an accepted -- in-
deed, encouraged -- part of the game, 
from lightly grabbing players to slow 
them down to snagging them with the 
end of a hockey stick to get better posi-
tioning. The idea is to signal teams that 
even minor transgressions won’t be tol-
erated -- and have players spend more 
time skating and shooting and less time 
grappling with one another.

In NHL hockey, the moves were 
hailed as a big success. But in youth 
hockey, getting referees to apply the 
policies consistently has been a big 
challenge. Before the NHL adopted its 
new rules, refs had to attend a weeklong 
minicamp, where they not only studied 
the changes in classrooms but practiced 
them repeatedly during live play.

But training the 27,000 USA Hockey 
referees is a much bigger challenge, and 
some say the one-day course to review 

In Youth Hockey, 
The Penalty Box Is 
Getting Crowded
New Limits on Rough Stuff 
Leaves Some Fans Cold; 
Policies Baffle Referees7 7
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It Tailors Product Mix 
For 6 Kinds of Customer 
To Jump-Start Sales
Risk to a Mighty Brand

By Ann Zimmerman

EVERGREEN PARK, Ill. — When 
Wal-Mart Stores Inc. recently opened 
a new store here with a heavily African-
American clientele, it stocked the men’s 
apparel section with an exclusive line 
of clothes featuring baggy jeans and 
trendy sports jackets, made the depart-
ment 30% larger than at typical stores 
and moved it to the front corner.

To appeal to affluent shoppers in 
Plano, Texas, Wal-Mart staffed the new 
store there with consumer-electronics 
specialists called “know-it-alls.” And it 
geared the sporting-goods section to-
ward children, on the theory that well-
heeled adults tend to buy their tennis 
and golf gear at country clubs, not dis-
count stores.

These two stores are part of a much 
broader effort by Wal-Mart to jump-
start sluggish sales gains by abandon-
ing its one-size-fits-all approach to re-
tailing. In place of cookie-cutter stores 
stocked with largely the same products, 
the retailer is custom-fitting its mer-
chandise assortment to reflect one of 
six demographic groups. Besides Afri-
can-Americans and the affluent, it is 
targeting empty-nesters, Hispanics, 
suburbanites and rural residents.

Wal-Mart’s attempt to break its ap-
proximately 3,400 U.S. stores into six 
different models is a huge shift for a 
company that grew to be the largest 
retailer in the world on the strength 
of standardization. By buying prod-
ucts in giant volumes, Wal-Mart was 
able to relentlessly lower prices, forc-
ing other retailers to adapt or go out of 
business. But with comparable-store-

Wal-Mart Stores Drop 
Cookie-Cutter Approach

revenue growth slowing and the stock 
price falling, the company now thinks 
aiming at specific types of customers 
will boost sales.

With about 85% of the U.S. popula-
tion shopping at its stores at least once 
a year, Wal-Mart “is all things to all peo-
ple,” says Eduardo Castro-Wright, chief 
executive of the company’s U.S. stores 
and architect of the new approach. By 
offering customers all the same things, 
he adds, “you end up under-serving ev-
eryone because you don’t have an of-
fering that is specific to that customer 
segment.” (Mr. Castro-Wright is a di-
rector of Dow Jones & Co., publisher of 
The Wall Street Journal.)

As part of this 
strategy change, 
the retailer is shak-
ing up its manage-
ment structure. It 
moved executives 
previously based 
at company head-
quarters in Ben-
tonville, Ark., to 
markets around 
the country so 
that they’re more 
in touch with their 
customers. And it 

beefed up local marketing teams and 
gave them more power to pick prod-
ucts.

The new campaign runs the risk of 
diluting what remains the most power-
ful brand in retailing. Earlier this year, 
Wal-Mart de-emphasized its low-price 
message in ads to alert shoppers to 
trendier products, believing it “owned 
the low-price” niche, its chief mar-
keting officer said in March. By sum-
mer, as sales started to flag, Wal-Mart 
went back to emphasizing low prices, 
papering stores with “We sell for less” 
signs.

While Wal-Mart continues to open 
new stores at a voracious rate, sales 
gains at existing stores have been slid-
ing since the late 1990s. Last year, it 
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Deep Discovery  
Drilling in waters up to two miles deep, oil companies are making some 
very large discoveries. The first test of whether oil would flow from 
these ultra-deep wells, at Chevron’s Jack well, was successful.
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