
April 23, 2007  
 
Mr. Randall Rothenberg  
President & CEO  
Internet Advertising Bureau  
116 East 27th Street, 7th Floor New York, NY 10016  
 
Dear Mr. Rothenberg:  
 
NetRatings received your invitation sent on behalf of the Internet Advertising  
Bureau and we welcome the opportunity to work with you in your new role as 
President  and CEO of the IAB.  NetRatings shares the IAB's enthusiasm for 
building accountability across the digital media marketplace, and we look forward 
to meeting with you -- and our fellow members -- to discuss the opportunities and 
challenges relating to Internet audience measurement. Our interests are aligned, 
and we are committed to working together to define and implement research 
methods and services that will support the ongoing growth of the medium.   
 
The IAB has reviewed Nielsen//NetRatings' services in the past and we have 
over the last several years worked closely with the MRC, demonstrating our track 
record of transparency and cooperation. NetRatings is the only Internet Audience 
Measurement research company to have completed the MRC's pre-audit, and we 
are currently executing on a formal Research Plan jointly developed with the 
MRC's Research Committee. We look forward to taking the next appropriate 
steps in the audit process. As a result, we were surprised by your comment that, 
“We simply cannot let the Internet, the most accountable medium ever invented, 
fall into the same bad customs that have hindered older media and angered 
advertisers for decades.”  
 
NetRatings anticipates attaining full MRC accreditation in the future, similar  
to MRC accreditations held by many established media measurement 
companies, including Nielsen Media Research, which submit to regular audits.   
 
Nielsen//NetRatings provides high quality, relevant and innovative research and  
analysis to support online businesses. Since our inception in 1997, we have 
made significant investments to build a broad portfolio of patented panel- and 
site-centric measurement tools to create comprehensive products that report, 
among other things, audience estimates, demographic information and consumer 
behavior. NetRatings is taking a leadership position in integrating data from 
multiple sources to deliver accurate information on which both advertisers and 
publishers can rely.  
 
In addition to our work in integrating panel and site data, we are also working  
swiftly to address recent technology changes unique to our medium, including  
proper measurement of streaming media and AJAX as well as expanding Web 
site classification to six levels. Further, we are working closely with our partner  



Nielsen Media Research to address the convergence of television and the 
Internet.  
 
It is a vibrant and constant dialogue with our clients and the marketplace that  
drives NetRatings' investment and product development strategy, and we look 
forward to continuing the conversation with the IAB and its members to support 
the strong momentum in the digital media space.   
 
Sincerely,   
 
William Pulver  
President and CEO 

 


